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Aanzetten tot

Volhouden van

gedrag

gedrag (gebruik

interventie)

w Fase 1: Acuut

1a Risico-inschatting
Vatbaarheid & ernst versus (sociale)
voordelen van risicogedrag

1b Effectiviteit respons
Geloof dat gedragsadviezen
opvolgen risico effectief verlaagt

1c (Sociale) Barrieres & Self-
efficacy
Ongemak & kosten vs vertrouwen
die te overwinnen

1d Cue tot actie
Interne of externe trigger: sociale
normen, media, zorgprofessional

(X 4
R Fase 2: Volhouden

2a Motieven voor volhouden
Positief affect, intrinsieke reden,
consistent met eigen identiteit

2b Zelfregulatie
Oude gewoontes overwinnen,
belonen, leren & verbeteren

edrag: vol-
Gedrag: starten G hou%l.eno
Of menwel of _, 2c Gewoontes
. \ .. Of men wel of
niet adviezen Verwijderen cues oude gewoontes, —» niet het gedrag
opvolgt introduceren cues voor nieuwe blijvend
o vertoont
2d Capaciteit

Psychologische en fysieke capaciteit
om gedrag vol te houden

2e Omgeving & sociale
invioeden
Mogelijkheden, incentives, sociaal
ondersteunende omgeving
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” Fase 1: Acuut

1a Risico-inschatting
Vatbaarheid & ernst versus |
voordelen van risicoged

1b Effectiviteit respo
Geloof dat gedragsaduvie
opvolgen risico effectief ve

1c (Sociale) Barrieres &
efficacy

Ongemak & kosten vs vert
die te overwinnen

1d Cue tot actie
Interne of externe trigger:
normen, media, zorgprofes

(X 4
x Fase 2: Volhouden

2a Motieven voor volhouden
Positief affect, intrinsieke reden,
consistent met eigen identiteit

2b Zelfregulatie
Oude gewoontes overwinnen,
belonen, leren & verbeteren

2c Gewoontes
Verwijderen cues oude gewoontes,
introduceren cues voor nieuwe

2d Capaciteit
Psychologische en fysieke capaciteit
om gedrag vol te houden

2e Omgeving & sociale
invioeden
Mogelijkheden, incentives, sociaal
ondersteunende omgeving
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blijvend
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BETREKKEN
VAN

STAKEHOLDERS

* Werk samen met stakeholders van ontwikkeling

tot implementatie (Grimshaw et al., 2004)
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start
Define user
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USER CENTERED
DESIGN
Project Concept
launch \ & design
l . User testing of
F1eld trials rototvpes
Detailed prot typ
design



USER-
CENTERED
DESIGN

E-mail

‘ me(@domain.com

Password

I

Password incarrect. If you don't rememiber your
password, reset it




USER-CENTERED DESIGN




VERSCHILLENDE STRATEGIEEN

Personas

Keuzes omtrent determinanten van gedrag; design



Boris Janssen

“At my age I've come to terms with the fact

that health is not going uphill from here.”

AGE: 75

GENDER: Male

INCOME: 8.400 EUR {pension)
EDUCATION LVL: Vocational
OCCUPATION: Retired

FAMILY STATUS: Married to Yvonne (71)
LOCATION: Watergraafsmeer
CONDITION: Rheumatic arthritis
COMORBIDITY: Diabetes (Type II)

Bio

Boris was diagnesed with rheumatic arthritis 12 years ago. He
used to worlk as an electrician before retiring. Due to the
numbness in his hands, he was unable to proceed with his job and
was ferced 1o retire early. Due to his condition, he is unable to do
work around the house, which he likes to take care of himself. He
has been taking the same medication for a couple of years but
has noticed a change in how it is affecting him. He does not use
the internet much and is very skeptical of its functions.

Goals

» Being able to use his hands again so he can work around the

house

* Feel less tired 1o be able to enjoy his retirement

Challenges / Frustrations

* Thinks that the internet does not provide accurate information
* Does not beliave in the internet as a valid source of support

» Doesn't think he needs help/doesn't think his condition can get
better

* Doesn't know that there are alternatives to the medication he is
currently taking

* Worried about his privacy not being protected

Personal characteristics

Introvert Extrovert
Passive Active
Self-efficacy

Information processing

Goal-orierted

Motivators

Credibility of information

Easy to use

Peer communication and support

Opportunity to increase health-care interactions

Protected privacy

Scenario

Boris has been taking the same medication for a couple of years
now. He feels like it is not efficient in managing the feeling in his
hands and he has noticed additional side effects. He is not aware
that there might be alternatives to his medication and is a bit
afraid to discuss this with his doctor, because his doctor knows
best and what can he know as Beris without medical degree? He
also does not like using the internet at all. He is frustrated with his

condition.

Trusted sources of information

= Boris trusts only his doctor

Media use
* Devices: smartphone, desktop PC (Windows)
= Average daily creen time: 1 hour

» Social media: family WhatsApp group



VERSCHILLENDE STRATEGIEEN

Personas

Keuzes omtrent determinanten van gedrag; design
Focus groups

Inventarisatie van behoeften; feedback; vereisten voor gebruik
Prototype

Verzamelen vereisten voor gebruik
Vragenlijsten

Verzamelen van kwalitatief en kwantatieve data; grotere sample
Think-a-Loud

Feedback op prototype; gebruiksvriendelijkheid



HANDVATTEN

1.0vertuig niet alleen de doelgroep, maar ook de
gebruiker

2.Laat de gebruiker het gebruik monitoren en zelf, actief
oplossingen bedenken als dit niet lukt

3.Kader gewoontegedrag

4.0mgeving als stimulator

5.Betrek verschillende stakeholders in ontwikkeling én
evaluatie;

“People ignore design that ignores people.”

Frank Chimero

6. Controleer het gebruik op de lange termijn en pas indien
aan




VRAGEN?
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